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Social Media Platform %o ﬁi”maué’aﬂmu (Followers/Subscribers/Friends)
1. Facebook SET Thailand 1,372,000 Followers
2. Facebook SETTRADE 665,000 Followers
3. YouTube SET Thailand 344,000 Subscribers
4. TIKTOK SET Thailand 91,000 Followers
5. Line SET Thailand 253,000 Friends
6. Twitter SET Thailand 55,700 Followers
7. 1G SET Thailand 85,200 Followers
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